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1. How did the formation of 
AEROBAL come about?
AEROBAL was originally founded in 1976 
as a European Association of Aluminium 
Aerosol Container Manufacturers. 
In 2006 AEROBAL was transformed 
from a European into an international 
organisation of aluminium aerosol 
container manufacturers. 

The main motivation for the 
internationalisation was the increasing 
globalisation of brand owners and the 
can industry. AEROBAL is run under the 
umbrella of Düsseldorf-based German 
Aluminium Association (GDA) which offers 
a great deal of synergies for members.

2. What is AEROBAL's purpose/
vision?
AEROBAL’s purpose is to promote 
aluminium aerosol cans worldwide as the 
packaging of choice in an increasingly 
competitive environment in the packaging 
industry. 

We promote the sharing of information 
about global markets, regulatory and 
environmental developments as well as 
communication activities about cans so 
that the aluminium aerosol can industry 
stays innovative, competitive, sustainable 
and visible.

3. What is the current state of the 
aluminium can market?
Since 2008 the aluminium aerosol can 
industry has recorded an average annual 
growth of slightly over 5% reaching a 
record production of 7.7 billion units in 
2015. We are quite confident that our 
industry has broken this record again in 
2016.

4. Is the reported growth expected 
to continue into the short and long 
term?
AEROBAL members are rather confident 
that the market growth will continue in the 
years to come. True, competition between 
packaging materials and formats in the 
main end-use markets is likely to further 
increase in the short and long term, but 
the aluminium aerosol can industry is well 
positioned to successfully pick up this 
challenge.

 

5. What is the reason for this 
current growth?
There are many reasons for the success of 
the aluminium aerosol can. First of all, it 
offers consumers a very hygienic, precise, 
safe and convenient use of the product. 
Second, aluminium is a permanent material 
which is infinitely recyclable without any 
losses. Did you know that about 75% of 
all aluminium produced up to now is still 
in use? This is sustainability at its best and 
a performance which no other material 
can claim. Thirdly, aluminium provides 
an absolute barrier for an unparalleled 
protection of the product. 

6. Is there a particular area of 
growth across the industry?
Personal care products have paved 
the way for the sustained success of 
aluminium aerosol cans. This market, 
particularly deodorants and perfumes,  
have been dynamically growing since 
decades all around the globe. And 
there is more growth in the pipeline 
because the per capita consumption of 
aerosols in countries such as China, India, 
Indonesia, Brazil and Russia is still lagging 
far behind that in Western European 
or North American countries. Besides 
the personal care sector also the health 
and pharmaceutical segment heralds 
promising growth because the aerosol 
system is really tailor-made for a hygienic, 
safe and precise application of products. 

7. What market areas do AEROBAL 
members focus on? 
AEROBAL members focus on offering 
convincing packaging solutions in all 
market areas such as personal care, 
pharmaceuticals, household, chemical 
and food products. In close cooperation 
with current and potential customers 
the industry is always looking for new 
applications and business opportunities.

8. How does AEROBAL work with its 
member companies?
AEROBAL has a very lean structure. The 
organisation is run by a permanent 
AEROBAL Secretariat and the President, 
who changes every two years. Twice a year 
AEROBAL members meet in the General 
Assembly which is normally combined 
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with international industrial fairs which are 
relevant for AEROBAL members. Special 
topics or burning issues are treated in 
dedicated Task Forces which are convoked 
on an ad-hoc basis.

9. How important is aluminium in 
can packaging?
Aluminium aerosol cans are accounting 

for slightly more than 50% of all aerosols 
produced worldwide. Aluminium cans 
have constantly increased their market 
share over the years, and we are confident 
that this trend is going to continue.

10. Does AEROBAL work to promote 
aluminium to the consumer?
Consumers who are interested in 
aluminium aerosols should visit the 
AEROBAL website www.aerobal.org 
where a host of information about the 
convincing advantages of this packaging 
and many examples of innovative cans 
can be found. Indirectly we also reach the 
consumer via our regular press releases 
about the market situation, innovations 
and our annual World Aluminium Aerosol 
Can Award which are published in 
packaging and special interest magazines 
worldwide. In addition, AEROBAL is 
represented at interpack, the most 
important packaging fair worldwide, with 
a joint booth together with the German 
Aluminium Association (GDA) in order 
to promote aluminium as the packaging 
material of choice. 

11. Is AEROBAL working with the 
aluminium can industry on any 
projects/R&D?
In 2015 AEROBAL and GDA commissioned 
a renowned research institute to make 
LCA calculations on the environmental 
performance of aluminium compared to 
plastic containers in order to generate 
scientifically sound data for AEROBAL 
members which can be used in discussions 
with customers and other stakeholders.

Moreover, we are currently running a 
project together with other partners in 
the supply chain, i.e. coating producers 
and fillers/brand owners, on an “ideal” 
process approach to develop and launch 
new or modified lacquers on the market. 
This effort is made to come to a well 
structured approach along the value chain 
which explains the responsibilities at the 
different production stages and to avoid 
time-consuming and costly failures in the 
development process.

12. What does the future hold for 
aluminium cans? Do you foresee 
innovation in specific areas?
AEROBAL members are looking into 
the future with great confidence. It 
goes without saying that they will face 
increasing competition from materials 
such as plastic. But aluminium provides 
many striking advantages such as no 
material ageing, a proven safety record, 
the compatibility with all propellants, 
excellent shapeability, perfect recyclability 
and sustainability which are of utmost 
importance for brand owners and 
consumers alike. This will tip the balance 

in favour of the aluminium solution. 
Innovation in the aluminium aerosol can 
industry will take place through the use of 
new alloys and further can downgauging 
as well as through less use of chemicals 
in the entire can production process, for 
example the coating and washing of cans.

13. Does AEROBAL work to promote 
aluminium’s sustainability benefits 
in aluminium cans?
As already mentioned, AEROBAL and 
GDA commissioned a renowned research 
institute to conduct LCA calculations on the 
environmental performance of aluminium 
cans compared to plastic containers. The 
scenarios showed that one cannot make 
sweeping statements as to whether one 
aerosol can system is  better or worse than 
the other from an environmental point of 
view. The environmental impacts depend 
critically on the country-specific recycling 
routes or waste management systems 
and the material recycling rates achieved. 
Sweeping environmental statements on 
PET aerosol cans that claim, for example, 
that PET has a fundamentally better 
carbon footprint – in other words a more 
favourable global warming potential 
– are questionable technically, are not 
transparent and not comprehensible, and 
thus inappropriate.

14. Are there any ways AEROBAL 
is working with its members to 
increase recycling efforts/rates?
National waste management schemes 
are greatly differing worldwide so that an 
internationally harmonised approach can 
hardly be successful. Appropriate measures 
at national level (e.g. by national aerosol 
associations and their member companies) 
have to be made in order to improve 
the collection, sorting and recycling 
of aluminium aerosols in the different 
countries. In this context aluminium has 
a decisive advantage compared to other 
materials because it is a valuable material 
which is also economically worthwhile to 
collect, sort and recycle. In order to reach 
this aim, investments in modern collection, 
sorting and recycling technologies are of 
key importance to increase the quantity 
and quality of the sorted and recycled 
aluminium packaging.

15. What is next for AEROBAL?
AEROBAL is aiming at further expanding 
its membership. Currently the 
organisation is representing about 70% 
of total aluminium aerosol can production 
worldwide. In 2017 there will be a new 
member from Indonesia joining AEROBAL 
which is another step towards the final 
goal of achieving a global representation 
of 100%. �

Eric Frantz, 
AEROBAL President


